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Top 5 Business Needs of Victorian Aboriginal Businesses

Opportunities to access cash, grants and funding

Marketing support

Networking opportunities

Business Planning and strategy

In 2021-22 Kinaway ran a Website Program to support members without websites.

In 2021-22 We ran professional development workshops on Media and Communications.

By running these programs, we seen declines in need for ‘Marketing Support’ and
‘Media, Publicity and Profile Building Opportunities’ from 2021 to 2022.

‘Opportunities to access cash, grants and funding’ remains the top need for
members in both 2021 and 2022.

Top 5 Needs of Kinaway Businesses in order to
grow their business

Opportunities to access cash, grants and funding [ o 8%
Networking opportunities and events | 373 170
Marketing support eg. website and social media... | 47%
Business planning and strategy | - 2576
Marketing planning and strategy ‘%36%
Media, publicity and profile building opportunities 39%
Professional development activities eg. workshops,... [ 135,
Mentoring programs and/or coaching services | 23;?
Opportunities for investment, loans or capital finance | 58&
Business reviews, assessments and/or reports _59&0%
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